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Brief project overview: 
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Tips for other agencies starting a project like this: 
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	LA name and number: San Patricio County WIC LA 051
	project name: Fit Is Fabulous
	contact person: Dee Sanchez
	project description: Classes that are held with our WIC participants are cooking demonstrations showing participants how to use their WIC approved foods in their everyday meals and eating healthy.  We explain the benefits of eating healthy and the risk factors of obesity.  Classes are held once a month at each clinic site with an average of 7 clients participating. The partnership with Cadena de Madres are given to pregnant WIC participants and we also do a healthy food demonstration and teach good eating habits for pregnancy. Classes are held twice a month at each clinic site and with an average of 10 clients participating. The Community Based Program also demonstrates healthy cooking procedures and eating habits to prevent obesity.  These programs include Diabetes Awareness Month, Heart Health Month, and Men's Health Month with an average of 20 participants.
	Contact info: 361-364-6204
	participants: WIC Staff, WIC families and WIC qualified communtiy   Approx. 12 per class
	resources: LA 51 used the following resources: Give your child 10 tasteful gifts that will last a lifetime, Five steps to a healthy weight, Tips for feeding 1-2 yr / 2-5 yr olds, Flags of a fad diet, Eat Well Be Well, Eat 5-9 fruits and vegetables every day, Help you child  have a healthy  weight, Healthy moms for healthy babies, 10 ways to get your kids to eat more fruits and vegatables and Low fat  milk: Answers to you questions.
	collaborators: Virginia Longoria, Community based Manager, Cadena de Madres, American Heart Month, Diabetic Alert Day, National Public Health Week, National Employee Health and Fitness Day, and Men's Health Week.  Texas Agriculture Externsion Service Agent, Kathy Farrow, SPC HR Director, Norma Rivera, SPCHD Indigent Director Josie Michael and SPCHD Family Planning Director, Mary Martinez.
	incentives: Water bottles, lunch boxes, cook books, writing tablets, and snack containers were uses as incentives.
	ordering info: 
	educational materials: LA 51 uses the CCNE lesson template to conduct class and to get the participants involved.  This year we used recipes from Eatingwell.com, Celebrating a Healthy Harvest recipe book, WIC 2011 Plan Smart Eat Healthy Calendar and the WWW Cooking Light Fresh Fast Food Weeknight Meals.
	what worked: The partnerships work very well within rural communities. We were able to reach different parts of the community that would otherwise be left out in receiving beneficial information on how "Fit Is Fabulous" is important to preventing obesity.
	challenges: Challenges included the number of clients participating at our clinic sites.  Many clients choose to use the online class option.  We are currently working on ways to draw in more clients.
	Reset: 
	Submit: 
	Activity type: [Cooking component, Fitness/exercise, Group classes]


