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LA name and number: 

Name of OPMG
Project: 
 

Contact person: 

Contact information: 

 

Brief project overview: 

 Participants (include target audience and number of participants): 
 

Description and outcomes of activities (include goal, brief description,
how many classes or sessions participants came to and results): 

initiator:angela.gil@dshs.state.tx.us;wfState:distributed;wfType:email;workflowId:6a43decbc6df7a4ead2c743adbf811a7



Curricula, kits or other educational material: 

 

 

Other resources: 

Collaborating agencies or individuals: 

Incentives: 

 
 

Ordering information for materials or incentives (if available):

 

Tips for other agencies starting a project like this: 

What worked well? 

 

 

What are the challenges? 
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	LA name and number: NET Health-WIC Program LA 39 
	project name: FIT FOODS=FIT FAMILIES 
	contact person: Jennie Hammerbacher RD LD 
	project description: Food demonstrations: Goals/Objectives:Participants will be able to create a healthy snack for familyParticipants will be able to create a quick and healthy breakfast for their familyFit Foods=Fit Families started as a pilot program for LA 39.  Our participants had been requesting food demonstrations for a few years.  We finally listened!  Our program involved four of the larger clinics in the agency, both of the Tyler clinics, Jacksonville & Marshall.  Food demonstrations were offered at least 1 day each month in each of these clinics starting in February 2011 through July 2011. Participation ranged from 2-18 per session. Overall attendance for all four clinics was approximately 90 for these food demonstrations. These sessions were well received by participants but end results were very difficult to tabulate due to poor data collection among the various clinics. Grocery Store Tours: Goals/Objectives: Participants will be able to pick out the added sugars on the nutrition labelParticipants will use their WIC fruit and vegetable benefit each month Fit Foods=Fit Families started as a pilot program for LA 39.  Our participants had been requesting ways to maneuver through the grocery stores.  We finally listened!  Our program involves four of the larger clinics in the agency, both of the Tyler clinics, Jacksonville & Marshall.  Grocery Store tours were offered at least 1 day each month in each of these clinics starting in February 2011 and ran through July 2011.  Just as with the food demonstrations the data collection method was inadequately done and unable to be tabulated. 
	Contact info: (903) 592-7635 x 415;(903)571-0600 cell; wic3904@tyler.net
	participants: The target audience for our project was anyone qualifying for the program. We  allowed clients to choose to participate when nutrition education was needed. Overall participation was approximately 75 participants for the grocery store tours and about 90 for the food demonstrations.  The  program began in Feburary 2011 and ran until July 2011.  
	resources: fruitandvegetablesmorematters.com
	collaborators: None 
	incentives: Reusable grocery shopping bag with a magnetized shopping list was given out at the end of the tours. Aprons/measuring spoons were given out at the end of the food demonstrations. 
	ordering info: Not available 
	educational materials: We did not have any education kits. We did use handouts on fruits/vegetables from fruitandvegetablesmorematters.com. We did not have to order these for this project since we had them available in our clinics.  We also gave out recipes for the smoothies and flavored spreads. We did give out the Texas WIC approved foods brochures in english and spanish as needed. 
	what worked: The grocery store tours and the food demonstrations were both well received by the clients that choose to participate. We chose really simple demonstrations that used very little equipment to start. Staff was also very enthusiastic about the demonstrations.  I would encourage keeping the project small at first maybe 1-2 clinics. Keep the food demonstrations simple too. So there is not a great expense at the onset just purchasing equipment.  
	challenges: There were many challenges to our pilot project this past year. There was an overall disconnect of how to schedule and administer the food demonstrations and store tours.  Not every clinic began their demonstrations or tours in February 2011. The evaluation methods were confusing for staff and clients alike and failed to capture the intended information. Food demonstrations were overall well received by staff and participants. The grocery store tours presented a greater challenge for staff that translated to a greater challenge for clients. In hindsight, I would recommend scaling down the number of clinics or the number of activities. I also encourage having a person who is dedicated to the OPMG to develop, train and cheerlead the project. 
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