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Brief project overview: 
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initiator:angela.gil@dshs.state.tx.us;wfState:distributed;wfType:email;workflowId:6a43decbc6df7a4ead2c743adbf811a7
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Other resources: 

Collaborating agencies or individuals: 

Incentives: 

 
 

Ordering information for materials or incentives (if available):

 

Tips for other agencies starting a project like this: 

What worked well? 
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	LA name and number: Fort Bend Family Health Center WIC Program #29
	project name: Living Healthy Through WIC
	contact person: Mandy Nevin, RD, LD
	project description: In FY2011, our “Club Nutrition” goal was to register 30 families that would be motivated from the stages of change pre-contemplation into action when making healthy feeding choices for their families. Recruitment only secured twelve families for the Club Nutrition class series. The 5-week class topics included portion control, fast food, sugars, labels, and fruits and vegetables. A healthy WIC food snack was demonstrated and shared at each class. Classes were designed by the extension agent and incentives were offered at each class including veggie peelers, shopping list pads, snack bowls, fruit cutters, and reusable shopping bags. We faced many challenges motivating the participants to register and continue participation. The two families that successfully completed the class series reported stages of change movement from contemplation to action when shopping and preparing healthy meals for their families.
	Contact info: 281-238-2301; mnevin.fbfhc@tachc.org
	participants: We started the new year with a 5-week series of classes called Club Nutrition at WIC site 29-03 and 29-06. In partnership with the Wharton County Extension Office, WIC recruited participants and offered incentives for the class series that was developed and taught by the Wharton County Extension office. All WIC participants at sites 29-03 and 29-06 were invited to participate in the Club Nutrition class series. Our recruitment goal for each site was 15 families.
	resources: None
	collaborators: Wharton County Extension Office
	incentives: Reusable shopping bags, vegetable peelers, snack bowls, and fruit cutters were offered through the Club Nutrition classes.
	ordering info: Wittenberg PrintingSealy, TX979-885-7464
	educational materials: Wharton County Extension Office developed materials
	what worked: A split partnership with an outside agency was beneficial in managing time, cost, and staffing needs. Partnering with the Wharton County Extension office allowed us to offer nutrition information and hands on snack demos with additional classroom assistance. We have adapted our current classroom coverage to include two staff members for cooking demo classes.
	challenges: Our largest challenge came with the recruitment and retention of class participants. Even with weekly phone call reminders and great incentives the registration was less than half of our expectation and less than 20% of registered participants completed the project.
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