Fall 2011MHSA Funded Provider Communications Survey
Summary of 51 Responses

December 19, 2011

I know which MHSA area or staff to contact when I have a question or problem.
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The MHSA staff is professional and respectful when I communicate with them.
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MHSA staff responses to my inquires are timely and informative.
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Broadcast communications from MHSA are clear and easy to understand.
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I receive broadcast communications in plenty of time to respond or take necessary action.
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The new MHSA web pages are easy to navigate and provide valuable information to me/my agency.
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Information on funding opportunities through MHSA is shared with my organization in a timely fashion.
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Information about all DSHS policies and procedures that affect my organization is easily accessible.
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MHSA solicits and is responsive to my input throughout the contracting process.
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MHSA’s quality management approach embraces concepts and methodologies that are philosophically consistent with my organization.
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MHSA quality management reviews are an effective means of continuous quality improvement, professionalism, and improving client care.
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Which communication methods have you used to reach MHSA?
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People may select more than one 
checkbox, so percentages may add 
up to more than 100%.

By what means do you receive communication from the MHSA division?
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People may select more than one checkbox, so percentages may add up to more than 100%.

What population does your agency principally serve?
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In what region is your agency located?

Region 1 – Panhandle (Amarillo, Lubbock, surrounding counties)

    1
      2%

Region 2 – Northwest Texas (Abilene, Wichita Falls, surrounding counties)   4
      8%

Region 3 – North Central Texas (Dallas-Fort Worth, surrounding counties)
    6
    12%

Region 4 – Northeast Texas (Tyler, Texarkana, surrounding counties)
    2
      4%


Region 5 – Upper Gulf Coast (Nacogdoches, Beaumont, surrounding)            3
      6%

Region 6 – Central Gulf Coast (Houston, surrounding counties)

    11
    22%
Region 7 – Central Texas (Austin, College Station, surrounding counties)
    7
    14%
Region 8 – South Central Texas (San Antonio, Uvalde, surrounding)
    8
    16%

Region 9 – Permian Basin (Midland/Odessa, San Angelo, surrounding)
    2
      4%


Region 10 – Far West Texas (El Paso and surrounding counties)

    2
      4%

Region 11 – South Texas (Rio Grande Valley and Lower Gulf Coast)
    5
    10%

